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Consumerism.
Consumerism in America is dated from the end of   World War II where the Americans returned to a different country from which they had left. There was massive production during the time of war which boosted the economy. An increase in jobs and wages was also evident, which led to an increase in population as young people were marrying and getting children at a high rate. Since consumerism entails the plan to increase usage of goods and services in the market, the increasing population and class or working youths led to increased demand of goods and services in America.
With this in mind, Americans did not embrace consumerism as they believe that economic activities are influences by social context compared to the consumption of goods and services. The community living in a certain area indicates what goods or service is needed in surplus at that specific area. This implies that the choice of the consumer determines economic activities. America is a capitalist society. The idea of consumerism would fit well as it entails buying goods and services from the market, leading to improved goods in the market. This means the businesses would benefit from increasing sales while the consumer benefits from the utility of the goods and services.
An increase in consumerism can lead to moral decadence in that it leads society to focus away from the important values that make up the society. The people in a certain society focus on material things and competition to attain these goods, leaving out their moral obligation and values such as integrity. In this case, people tend to purchase goods and services that they don't need to heat a higher level than others. This brings unwanted competition to items that are not that important to maintain the status quo.
Pets are so common within so many families in America, whether dogs or cats, they are kept in many families in multiples .having no economic benefit, consumers are very ready to keep them and provide for them. The business people always make sure that pets are always available in the market, their feed is available and improved quality. Likewise, skateboarding, which is not a transport mode, is so rampant to many young people in America. This is because different people want to compete in skating as it's a way to show prestige.
Car buying is one of the common goods which is found under this theory. You will note that many individuals buy cars, not for any use but mostly for prestige. As most of the cars are basically for mobility, it is observed that most people purchase more than one in their quest to maintain their status quo. Notably, cultural activities have a lot of influence on consumer buying behavior. These are certain values, wants preferences, and behaviors that society stands for.
For instance, after World War II, the rise of a wealthy group of young people led to more numbers of cars, and young people were able to own them. This led to rising of youth culture and gave the young generation a voice. In connection to this, it gave way for changes in social activities such as music, food, and fashion. This was brought about by the four factors that influence consumer behavior: motivation, perception, learning, and attitude.
People do not realize that there is a problem when they are already consuming our resources. When consumerism is encouraged, then there is a possibility of the available resources getting depleted. In the USA, where culture is more developed, the risk is slightly higher due to their high consumption rate. This overexploitation of resources causes pollution of the environment .the cars that are bought require fuel to run and cause intensive mining and poor waste disposal mechanism.
Due to competition in resource consumption, there is the rise in wealthy merchants whereby the poor get poorer, and the rich get richer .this is brought about by the rise of a capitalist individual who is out to satisfy their wants. This leads to global inequality as the wealthier countries are always widening the gap between the have and the have-nots. This over-consuming leads the individual to comfort zones. Research shows that the modern culture of consumerism has exposed many individuals to the dangers of obesity as they overuse goods without proper exercise .this theory leads to moral decadence as people shy away from the norms of the given society. Although consumerism is very good to business people, it might bring more societal harm than benefits. 
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